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MilliporeSigma wanted to showcase themselves as a digital technology company committed to supporting chemistry R&D. They

needed to understand more about challenges working chemists face and wanted to showcase the strengths of their brands for

laboratory digitization. They partnered with C&EN BrandLab to perform audience research, identify opportunities for storytelling,

and create custom content to support brand awareness. 
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MilliporeSigma's Business Challenge

BrandLab was tasked with solving these challenges:

How can we learn more
about working chemists’

pain points and
challenges? 

How can we dive into
the technical details of

their challenges? 

How can we showcase  
MilliporeSigma’s solution
to digital laboratory data

management? 
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Our Approach

Deploy strategic custom
content plan with a tailored
series of webinars and white
papers to explore technical
details of audience interest

Survey C&EN and ACS readers to learn about their
needs for chemical laboratory data management,
identify purchasing decision makers, and gauge
awareness of BSSN, Germany-based laboratory
informatics company, as a solution

Identify topics for webinars and white papers
based on information uncovered in the
audience survey

Create a series of 4 white papers and 2
webinars about topics of audience interest
such as including types of data standards and
best practices for using standardized data
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The Program

Quantitative and qualitative responses from the data

management survey revealed an opportunity for technical

discussions on better ways to manage data.

MilliporeSigma partnered with C&EN BrandLab to create

content that provided information to address scientists’

pain points around data management. C&EN BrandLab

produced and distributed 2 webinars and 4 white papers

about data standards and best practices for data

management to drive lead generation. 



4,400+

Total Leads 
from all 6 projects
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The Results

By sharing technical details that solve audience-reported challenges,
the 9-month campaign was irresistible to readers. 

  



C&EN BrandLab is available to consult with you on your marketing

challenges. We pride ourselves on driving real business results for our

clients. Contact us at CENBrandLab@acs.org. 

Contact Us

Plan your next
campaign with us. 

https://acsmediakit.org/contact/?src=BrandLab&partnerref=csl
mailto:CENBrandLab@acs.org?subject=BrandLab%20Case%20Study%20Followup&body=I%20viewed%20a%20BrandLab%20Case%20Study%20and%20would%20like%20to%20know%20more%20about%20your%20custom%20content%20studio.%20

