Reaching an engaged audience

. - CASE STUDY DEVELOPED BY THE AMERICAN CHEMICAL SOCIETY / 2023

e o o o o O
.....oo-oooooooo.........
.......ooo..............
© + o o+ o s o o o o 06 06 06 0 06 06 000000000
* + + o o o o o o o o 06 0606 00 00 000000O0CO0

© ° ° e o o 0o 0 0 060 00000000000
....-oc.....’...'........l



C&en

e oallony = -
Business Challenge

New Age Industries sought to work with C&EN Media Group with the goal of building brand

awareness and driving their target audience to their site. More specifically, New Age S PP R N

Industries wanted to reach chemists that would use their high-quality fluid transfer tubing, StEhw i
hose, fittings, clamps, and other services. ,,
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C&en

C&EN Media Group was tasked with
solving this question from the team:

Where could they place an ad to get the
high engagement they needed?




n s
Eac The Program

The team at C&EN proposed that New Age Industries
promote their product in our Sponsored Content top
spot in C&EN’s Weekly Newsletter. The newsletter
reaches over 236,000 ACS members and subscribers
every week and receives above-average industry click-
through rates. The sponsored content ad unit allowed
New Age Industries to display an image, text and
description along C&EN’s top editorial stories and

news of the week.

Fluoropolymer tubing from NewAge® Industries

handles chemicals, solvents and corrosives.
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C&en :x:i- The Results

With an engaging image and detailed product description, New Age Industries’ Sponsored Content ad
received a CTR of .38% in our February 22nd edition of the C&EN Weekly Newsletter with over 200 clicks.

Click Through Rate

.38%
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------ Newsletter Average CTR .22% I
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MEDIA
C&e1 i campaign with us.

C&EN Media Group is available to consult with you on your marketing
challenges. We pride ourselves on driving real business results for our
clients. Contact us at or download our
to learn more.

Contact Us "



https://acsmediakit.org/contact/?src=DigitalAdCampaign&partnerref=csl
mailto:advertising@acs.org
https://acsmediakit.org/digitaladvertisingtoolkit/?src=DigitalAdCampaign&partnerref=csl
https://acsmediakit.org/digitaladvertisingtoolkit/?src=DigitalAdCampaign&partnerref=csl

